RIGHT ON TARGET!

Fifth Third Home Ownership Mobile

Challenge

Fifth Third Bank created a partnership with Freddie Mac,
the government-charted residential mortgage company;
the Community College Foundation, a Sacramento,
California-based nonprofit; and other local community
nonprofit such as Faith Community Home-Buyer Corporation
in Michigan to promote the Fifth Third Home Ownership
Mobile. The 40-foot e-bus was equipped with computers,
electric mortgage applications and private rooms for
counseling and Internet connections. It was the first time in
history a mobile unit was set-up to go directly to the people
to assist with home ownership information. In 2004, the
program was created as a six-month pilot (throughout the
Midwest) designed to educate people about mortgage
lending, setting-up checking and savings accounts by using
technology and computers.

Solution

Avance coordinated, staffed and assisted in the
implementation of the e-bus tour. Avance managed all
aspects of the event planning, coordination and
implementation including developing strategies,
run-of-shows, plans, messaging, media and community
relations, budget creation and tracking, registration and
response tracking, graphic design, signage and other
collateral materials. Avance coordinated the various locations
of the tour in communities and developed the process for
crowd control/management in conjunction with Fifth Third’s
security and local police agencies. The e-bus campaign
highlighted the bank’s many successful efforts to establish
itself as a friendly bank in urban markets. The e-bus mobile
tour was used as a means to educate consumers about the
bank’s services and its good corporate citizenship. These
activities created high visibility and strong consumer
awareness for Fifth Third Bank. Additionally, the e-bus
campaign helped the bank establish community partnerships
that led to an increase in market share and consumer
confidence. This program started as a six-month pilot 10
years ago and is still operational, to date.
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